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LUNA UK 

Case Study 

Scaling Compliant Loan Leads with Meta Ads 

Client Type

Luna UK

Market

United Kingdom

Channels

Meta Ads, Google Search

Industry

DTC eCommerce 

(Fashion / Lifestyle) 

Objective

Scale online sales with profitable 

ROAS while maintaining efficient 

Client Background & Challenge 
Luna UK operates in a competitive DTC space where rising CPMs, seasonal demand 


spikes, and creative fatigue can quickly impact profitability. 

Scaling paid traffic without inflating 

cost per purchase 

Converting high intent traffic 

consistently across Meta and Search 

Managing multiple seasonal campaig

(Halloween, Black Friday, Always-On) 

Maintaining strong ROAS during 

peak sale periods 

Our Strategy & Approach 
We deployed a full-funnel performance strategy focused on intent, 


scalability, and conversion efficiency. 

Search intent capture during high-

demand events 

Meta funnel layering with Always-On 

+ Sale campaigns 

Budget optimization toward ROAS-

positive campaigns 

Aggressive testing of seasonal 

creatives 

Funnel & Conversion Tracking 
Ad Click → Product Page → Add to Cart → Checkout → Purchase 

Budget reallocation 

based on purchase 


efficiency 

Add-to-cart and checkout

events tracked for funnel


visibility 

Campaign-level ROAS 

and CPA monitoring 

High-intent branded and non-branded 

campaigns 

Always-On sales campaigns for consistent 

revenue 

Seasonal push campaigns (Halloween, 

Black Friday) 

Black Friday and sales-focused keyword 

clusters 

Advantage+ shopping campaigns for scalable 

conversions 

Lead-style warm-up campaigns feeding lower 

funnel traffic 

Google Ads  Meta Ads 

Campaign Structure 

Top Performing Campaigns 

Search Up | Black Friday Weekend | Sales 



Spend: £858.51

 

Purchases: 11 



Cost per Purchase: £78.05 



ROAS: 4.2× 

Performance Highlights (Meta + Search Combined) 

Total Spend: £2,747+ 

 

Total Impressions: 132,000+ 

 

Total Link Clicks: 3,400+ 

 

Average CTR: 2.2% – 3.1% 

 

Purchases Generated: 315+ 

 

Cost per Purchase: £5.16 – £11.44 

ROAS Range: 3.6× – 5.4× 

Key Insights 

Always-On campaigns delivered consistent baseline revenue 

Seasonal sale campaigns significantly increased purchase velocity 

Advantage+ campaigns produced the lowest CPAs 

Search traffic converted strongly during high-intent 

sale periods 

Creative refreshes played a major role in CTR and ROAS 

stability 

Results & Impact 

Scaled eCommerce sales profitably across Meta and Google 

Maintained ROAS above 4× across major campaigns 

Reduced cost per purchase during peak demand periods 

Built a repeatable paid growth framework for future sales events 

Created a clear roadmap for budget scaling and creative 

testing 

Arravite
Meta and google Ads Performance 

 Overview

Brand

Arravite

Category

 Women's Probiotics, Gut 

& Hormonal Health

Outcome

1,000+ verified leads with contro

   lled CPA and stable approvals 

Goal

 Drive product sales, increase traffic

 test creatives and regional interest

Target markets

 Australia, New Zealand, USA,

 Canada

Campaign Objectives

Grow brand awareness in high-

potential regions

Convert cold and retargeted audienc

through sales offers & testimonials

Generate high-intent traffic to prod

uct pages

Evaluate creative effectiveness  (sta

tic, testimonial video, sales-driven 

messaging)

Meta Ads Performance Summary



May 5–11 May 12–18

What worked

Video testimonials (may 12-18) : 

Drove strong engagement with a $0.49 CPC, great for top-of-funnel warm up.   

Sales Offer Campaign (50% off) : 

Cold traffic Interest Testing (week 1):

Proven performer with 123 conversation at an outstanding $1.05 CPA. 

Low cost Awareness campaigns under $0.40 CPC, effectively Seeds traffic. 

Performance Summary (May)

Google Ads Performance Summary 

Meta Ads Performance Summary 

Recommendations

Scale:
 Cold interest targeting

50% OFF Sale Campaign –

Awareness campaigns –

Testimonial Videos –             

Google Performance Max 

 – Test fresh creatives, narrow interests, exclude non-engagers.


                                                                      Lookalike audiences from purchasers




       Proven success; replicate for other products.




           Add UGC and soft CTA to convert impressions to traffic.


                                                                      Dynamic product ads via Meta catalog


                                                                      Landing page A/B testing for traffic campaigns




 Strong CTR and low cost; add to remarketing & middle funnel.




–     Continue scaling for probiotics and collagen bundles.

Nodespace Case Study 
Services: Google Ads | Meta Ads | Compliance-First Performance Marketing 

There are many variations of passages of 

available, but the majority have suffered 

alteration in some form

Duniya 

Finance 

Scaling Compliant Loan Leads with Google & Meta Ads 

Client Type

Digital Credit Lending Platform

Objective

Generate high-volume, policy-

       compliant loan leads

Market

India

Channels

Google Ads, Meta Ads

Outcome

1,000+ verified leads with control

    led CPA and stable approvals 

Client Background & Challenge 

Repeated Google Ads disapprovals 

under financial services policy 

Low trust signals affecting form 

submissions 

No structured compliance frame 

work for paid traffic 

Inconsistent lead quality and 

tracking gaps 

Service We offer: Compliance & Trust Setup 

Financial Services Advertiser 

Verification completed 

Policy-safe landing pages with 

mandatory disclosures  

G2 Financial Services Verification 

implemented 

Privacy, consent, and eligibility 

transparency alignment 

Our Execution Process 

Financial policy and keyword risk audit 

Compliant landing page framework deployment 

CRM and conversion tracking integration 

Google & Meta advertiser verification 

Controlled launch, optimization, and scale 

Landing Page Strategy 

Eligibility criteria clearly visible 

above thelead form 

Mandatory loan disclaimers and 

transparency sections 

Minimal-field, low-friction lead 

capture 

Fast-loading, mobile-first UX for 

Tier 1–3 cities 

CRM & Lead Tracking 
Ad Click → Landing Page → Form → CRM → Sales 

UTM-based campaign 

and keyword tracking 

Real-time lead delivery to 

sales teams 

Duplicate, fraud, and 

blacklisted customer 

filtering 

Campaign Execution 

High-intent search campaigns targeting 

personal and instant loan queries 

Keyword clusters focused on urgency and 

eligibility 

Geo-targeting across high-conversion regions 

Lead generation campaigns for cold and 

interest-based audiences 

Retargeting campaigns for engaged users 

City-level and serviceability-based targeting 

Google Ads  Meta Ads 

Performance Highlights (Google Ads) 

Total Conversions: 1.09K leads across 

2 enabled campaigns (last 28 days)

 

Conversion Growth: +1000% month-

over-month 



Total Spend: ₹33.7K

 

Average CPA: ₹30.72

 

Average CPC: ₹16.70 range

 

CTR: 12.89% across campaigns 

Performance Highlights (Google Ads) 

Meta Ads Performance 

Total Spend: ₹2.09L+

 

Total Impressions: 1.62M+

 

Total Clicks: 39K+

 

Leads Generated: 398 verified leads

 

Average Cost per Lead: ₹525

 

Lowest CPL Campaigns: ₹18–₹29 

(URL-based leads) 

Results & Impact 

Stable and scalable lead flow across Google & Meta 

Significant reduction in ad disapprovals 

Consistent approval of high-risk loan keywords 

Improved lead quality and sales response speed 

Clear visibility into keyword-level ROI 

Tejas 
Loan 
Intent Loan Leads with Compliance-First

Google & Meta Ads 

Scaling High-Intent Loan Leads with Compliance-

                         First Google & Meta Ads 

Client Type

Digital Credit Lending Platform

Market

India

Outcome

1,000+ verified leads with control

    led CPA and stable approvals 

Objective

Generate high-volume, policy-

        compliant loan leads

Channels

Google Ads, Meta Ads

Client Background & Challenge 

Growth restricted due to financial 

services ad compliance risks 

Need for scalable lead volume with

out account suspension 

High competition on personal and 

instant loan keywords 

Limited visibility into keyword and 

campaign-level performance 

Compliance & Trust Setup 

Financial Services Advertiser 

Verification completed 

Transparent landing pages with 

eligibility and disclosures 

Policy-aligned ad copies and key

word structure 

Conversion tracking aligned with 

platform guidelines 

Our Execution Process 

Financial policy and keyword risk audit 

High-intent, compliance-safe keyword clustering 

Conversion-focused landing page optimization  

Google Ads and Meta Ads verification setup  

Gradual scaling with CPA and approval monitoring  

Landing Page Strategy 

Clear loan eligibility visible above 

the form 

Mandatory disclaimers and 

transparency sections 

Low-friction lead capture for urgent 

loan intent 

Mobile-first optimization for faster 

conversions 

CRM & Lead Tracking 
Ad Click → Landing Page → Form → CRM → Sales 

Keyword-level UTM

tracking 

Real-time lead capture 

and routing 

Duplicate and low-

quality lead filtering 

Campaign Execution 

Search campaigns targeting urgent and intent-driven

queries 

Focus on instant loan, personal loan, and salary loan 

terms 

Budget reallocation toward high-converting keywords 

Cold audience lead generation campaigns 

Interest-based and income-segment targeting 

Retargeting users who engaged with loan pages 

Google Ads  Meta Ads 

Performance Highlights (Google Ads) 

Total Impressions: 46,000+

 

Total Spend: ₹33.9K

 

Total Conversions: 1,068+

    

Conversion Growth: +1000% 

month-over-month 



Average CPC: ₹11.87 



CTR: 6.21% 



Average CPA: ₹31.75 s 

Top Performing Search Terms 

Instant loan

 

Loan app



Personal loan 



₹5,000 loan without CIBIL

score 



Urgent cash loan         

These keywords delivered high conversion rates (up to 45%+) while maintaining policy compliance. 

Meta Ads Performance Snapshot 

Total Campaigns: 60+ 



Total Spend: ₹3.5L+ 



Leads Generated: 10,000+ (cumulative) 



Best Performing CPL: ₹15–₹22 



High-Performing Audiences:



              Individual interest segments 



              Job & salary-based targeting 



              Finance & loan seekers 

Meta Ads played a key role in volume scaling and retargeting, while Google Search captured 

ready-to-convert demand. 

Results & Impact 

Predictable and scalable loan lead volume 

Stable ad approvals across high-risk keywords 

Strong keyword-level ROI visibility 

Reduced dependency on single traffic source 

Faster sales response and follow-up 

Udhaar 
Portal 
Compliant Loan Leads in a Competitive 

Credit Market 

Driving Policy-Compliant Loan Leads in a 

Competitive Credit Market 

Client Type

Digital Credit Lending Platform

Market

India

Outcome

1,000+ verified leads with contro

   lled CPA and stable approvals 

Objective

Generate high-volume, policy-

        compliant loan leads

Channels

Google Ads, Meta Ads

Client Background & Challenge 

Entering a highly competitive loan 

searchecosystem 

Rising CPCs in instant and short-

term loan categories 

New competitors rapidly increasing 

impression share 

Need to maintain compliance while

capturinghigh-intent demand 

Compliance & Trust Setup 

Financial Services Advertiser 

Verification completed 

Transparent landing pages with 

eligibility and disclosures 

Policy-safe keyword and ad copy

structuring 

Conversion tracking aligned with 

Google Ads policies 

Our Execution Process 

Auction and competitor landscape analysis 

Compliance-first keyword selection and filtering 

Conversion-focused landing page alignment 

Strict policy-safe ad messaging 

Controlled budget deployment and optimization 

Landing Page Strategy 

Clear eligibility criteria placed above 

the form 

Mandatory disclaimers for financial 

transparency 

Minimal form fields to reduce 

drop-offs 

Mobile-optimized layout for faster 

load times 

CRM & Lead Tracking 
Ad Click → Landing Page → Form → CRM → Sales 

Campaign-level track

ing  setup 

Real-time lead submiss

ion monitoring 

Filtering of low-quality 

and invalid leads 

Campaign Execution 

Google Search campaigns targeting intent-driven 

loan queries 



Focus on instant loan and short-term loan searches  



Budget allocation toward keywords with stable approval history 



Continuous monitoring of auction insights 

Performance Highlights (Google Ads | Dec 1–25, 2025) 

Total Leads (Submit Lead Forms): 62 



Total Spend: ₹11.6K 



Average CPC: ₹42.11 



CTR: 12.84% 



Estimated CPA: ~₹187 



Conversions Increase: +55 month-

over-mmonth 

Despite increased competition, campaigns maintained double-digit CTR, signaling strong ad 

relevance and intent alignment. 

Competitive Landscape Insight 

This allowed Udhaar Portal to sustain 

conversions without inflating spend. 

New competitors rapidly increased impression 

share (0% → 21%)

 

Major loan platforms entered overlapping 

auctions 



Strategy focused on efficiency and intent, not 

impression volume 

Results & Impact 

Stable and compliant lead acquisition 

Strong CTR in a crowded auction environment 

Controlled spend despite rising CPC pressure 

Improved visibility into competitive dynamics 

No major policy or approval disruptions 


